


TABLE OF CONTENTS



Next City

 WHO WE ARE

Next City

Next City Reader



5M
 TWO 

MILLION 

40K
MORE THAN 20%

156K
FACEBOOK

AND TWITTER

 OUR AUDIENCE



74%
USE NEXT CITY FOR THEIR JOBS



150K
REACH

215K
IMPRESSIONS

25%
“MULTICULTURAL 
AFFINITY”

 FACEBOOK DATA



89%
89% OF THEM OR THEIR ORGANIZATIONS



Next City has a dedicated audience, many who have been reading from the very start. 
We tell stories about change-makers, working on the ground to better their cities.

●  53%  are aged 39 or younger.

●  62%  have a graduate degree.

●  41%  live in a household with an annual income of $100,000 or more.

●  40%  are in middle management or higher.

 WHO THEY ARE
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EARNED A BACHELOR’S DEGREE



 WHERE THEY WORK

Our audience is both highly educated and invested in their community. 
In a reader survey, we asked our Next City readers what industry they work in. 

●  47%  in City/Urban Planning.

●  23%  in Architecture.

●  18%  in Education.

●  15%  in Community Organizing.

●  11%  in Real Estate.

●  9%  in Arts and Culture.

●  6%  in Tech.
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weekly, daily and topical newsletters
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